
 

 

 

	

 

 

 

 

 

 

Sample Coaching Pre-Session Report 

For Use by Certified Coaches 
 

 

 

  



Pre-coaching session document which helps to ensure accountability, reflec9on, and preparedness for 
the coaching mee9ng.  

--- 

Coaching Client Report 

Please fill out this form prior to our next session. This helps ensure we make the most of our 7me 
together. 

 

Client Name: 

[Insert name] 

Date of Report: 

[Insert date] 

 

1. Reflec8on on the Past Week 

• What achievements or progress have you made since our last session? 
[Reflect on any accomplishments or milestones, big or small.] 

• What challenges or obstacles have you encountered? 
[Note any difficul9es or setbacks you faced and how you responded.] 

• What did you learn about yourself this week? 
[Write about any insights or self-discoveries.] 

 

2. Focus Areas 

• What specific goal(s) or area(s) are you focusing on right now? 
[Describe the goal(s) or focus for this week.] 

• What ac8on steps have you taken toward your goal(s)? 
[List any ac9ons or tasks you've completed or made progress on.] 

• What ac8ons or steps do you plan to take before our next session? 
[Outline what you plan to do before the next mee9ng.] 

 

3. Current Thoughts, Feelings, or Mindset 

• How are you feeling about your goals and progress? 
[Express your current mindset, confidence, and emo9ons about your journey.] 

• What limi8ng beliefs or nega8ve thoughts have you encountered? 
[Iden9fy any mental barriers or self-doubt that might be affec9ng your progress.] 

• How are you staying mo8vated, or what might be causing a lack of mo8va8on? 
[Share what keeps you going or if anything is hindering your mo9va9on.] 

 

  



4. Support & Resources 

• What support do you need from me as your coach? 
[Indicate if you need specific advice, guidance, or accountability.] 

• Are there any resources or tools you'd like to explore or need help with? 
[Let me know if you need addi9onal resources, like tools, exercises, or strategies.] 

• Do you need any specific feedback or areas to focus on in our next session? 
[Describe if you want feedback on certain aspects or need clarity in any area.] 

 

5. Obstacles & Solu8ons 

• What obstacles or challenges are you an8cipa8ng in the near future? 
[Think ahead to any challenges you see coming and poten9al roadblocks.] 

• What are some solu8ons or strategies to overcome these obstacles? 
[Brainstorm poten9al solu9ons or strategies to stay on track.] 

 

6. Addi8onal Thoughts or Concerns 

[Feel free to add any other thoughts, concerns, or topics you want to discuss in our session.] 

 

7. Ra8ng & Feedback for the Coach (Op8onal) 

• How sa8sfied are you with your progress? 
[Rate your sa9sfac9on on a scale of 1-10, and explain why.] 

• Is there anything you’d like to see more of or less of in our sessions? 
[Provide construc9ve feedback about the coaching process if needed.] 

 

Next Session Date: [Insert scheduled date] 

 

Thank you for comple8ng this report! 

This document will help us make the most of our 9me together. I look forward to reviewing your 
progress and discussing next steps in our next session! 

 

 

 

 

  



DISTRIBUTING THIS DOCUMENT OR ITS CONTENTS IS NOT ALLOWED:   

Please note that this document is an image-only locked PDF file that allows prin:ng, but not extrac:ng of data.  The 
contents are protected by interna:onal copyright laws and are provided for educa:on purposes only.  They cannot be 
duplicated, distributed and/or used for any other purpose. 

Downloading this document does not transfer any rights whatsoever to the document or to its contents—nor does 
downloading convey so-called “reprint rights.”  Unauthorized transfer or use of the contents (including pos:ng it at your 
website, distribu:ng it to your own clients or students, or incorpora:ng it into your products) is prohibited by interna:onal 
copyright laws. 

 

ABOUT THIS DOCUMENT: 

© 2025 Robert Culpepper. All rights reserved. No part of this publica:on may be reproduced, stored in a retrieval system, 
or transmiRed in any form or by any means, electronic, mechanical, photocopying, recording or otherwise without the 
wriRen permission of the copyright owner. 

Disclaimer and Limit of Liability: The publisher, author, and copyright holder (collec:vely, “we” and “our”) have used our 
best efforts in preparing this publica:on. Other than the use of our best efforts, we make no representa:ons or warran:es 
with respect to this publica:on. In par:cular, we make no representa:ons or warran:es with respect to the accuracy or 
completeness of the contents of this publica:on. We specifically disclaim any implied warran:es of merchantability or 
fitness for a par:cular purpose. No warran:es may be created by implica:on. No oral or wriRen statement by us or any 
sales representa:ve or other third party shall create any warran:es. We do not guarantee or warrant that the informa:on 
and opinions stated in this publica:on will produce any par:cular results, and we cau:on readers that the advice and 
strategies contained in this publica:on may not be suitable for every individual or business. We, individually or collec:vely, 
shall not be liable for any monetary loss, physical injury, property damage, loss of profit or any other commercial damages, 
including, but not limited to, special, incidental, consequen:al or other damages. 

This publica:on and its accompanying training program are distributed with the understanding that we, individually or 
collec:vely, are not engaged in rendering legal, accoun:ng or other professional advice. If legal advice or other expert 
assistance is required, the services of a competent professional should be sought. Some names, characters, places, 
sta:s:cs and incidents used in sample adver:sements and sample marke:ng copy are either the product of the author’s 
imagina:on or are used fic::ously. Any resemblance to actual events, locales, organiza:ons, data or persons, living or 
dead, is en:rely coincidental and beyond our intent. 

All trademarks contained herein are the property of their respec:ve owners. 

 

ABOUT THE REPLICATE PEER-CERTIFICATION PROGRAM:   

Founded by industry veterans Paul Mar:nelli and Janet Switzer, the Replicate Peer-Cer.fica.on Program helps business 
owners, professional prac::oners, and subject-maRer experts create a network of their own consultants, peers, 
coaches, trainers, or fellow entrepreneurs who are proficient in the experts’ proprietary methods and who can bring 
this important knowledge to millions of consumers and entrepreneurs worldwide.  

 

Learn more at: www.replicateprogram.com 

Email: success@replicateprogram.com	

 


