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Equipping Your Certified Practitioners for Success 

Once	 your	 practitioners	 have	 completed	 their	 training	 and	 earned	 certification	 in	 your	 unique	
methodology,	their	next	challenge	is	 launching	and	sustaining	a	successful	practice.	Many	of	them	
may	be	 new	 to	marketing,	 client	 acquisition,	 and	 business	 development,	which	means	 they	 need	
structured	 support	 to	 hit	 the	 ground	 running.	 By	 providing	 them	 with	 a	 suite	 of	 professionally	
created	marketing	materials	 and	 business-building	 tools,	 you	 not	 only	 increase	 their	 chances	 of	
success	but	also	strengthen	your	brand’s	reputation.	Moreover,	ongoing	marketing	campaigns	and	
optional	business	support	services	can	serve	as	an	additional	revenue	stream	for	your	certification	
program.	

This	tutorial	outlines	the	essential	marketing	assets	and	strategies	you	should	provide	to	ensure	
your	 certified	 practitioners	 can	 effectively	 attract	 clients,	 establish	 credibility,	 and	 grow	 their	
business.	
	
Press Releases: Instant Credibility and Publicity 
A	well-crafted	press	release	is	one	of	the	fastest	ways	for	a	newly	certified	practitioner	to	announce	
their	 business	 and	 gain	 credibility	 in	 their	 local	 market.	 Your	 program	 should	 provide	 a	
customizable	press	release	template	that	allows	practitioners	to	insert	their	name,	business	details,	
and	certification	credentials.	

Additionally,	include	detailed	instructions	on	how	to	distribute	the	press	release	to	hundreds	of	
media	 outlets	 using	 press	 distribution	 services.	 Services	 like	 PRWeb,	 Business	 Wire,	 or	 EIN	
Presswire	can	help	them	reach	local	newspapers,	business	journals,	online	publications,	and	radio	
stations.	 Encourage	 them	 to	 submit	 their	 press	 release	 to	 local	 chambers	 of	 commerce,	 business	
networking	groups,	and	industry-related	media.	
	
Newspaper Advertisement: Local Client Attraction 
Many	 potential	 clients	 still	 rely	 on	 traditional	 media,	 making	 a	 well-designed	 newspaper	 ad	 a	
valuable	marketing	asset	for	certified	coaches	and	practitioners	operating	in	a	local	market.	Provide	
practitioners	 with	 a	 professionally	 written	 and	 designed	 newspaper	 ad	 template	 that	 they	 can	
easily	customize	with	their	contact	details.	The	ad	should	be	attention-grabbing,	with	a	compelling	
headline,	a	strong	call-to-action,	and	a	clear	benefit	for	the	potential	client.	

Include	guidance	on	how	to	select	the	right	 local	newspapers,	community	magazines,	or	niche	
publications	to	reach	their	target	audience.	Additionally,	offer	tips	on	negotiating	advertising	rates	
and	choosing	the	best	days	and	sections	for	ad	placement.	
	
Blog Posts: Building Authority and SEO Visibility 
A	 professional	 blog	 not	 only	 establishes	 credibility	 but	 also	 improves	 search	 engine	 rankings,	
helping	clients	discover	your	practitioners	online.	Provide	your	graduates	with	two	professionally	
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written	blog	posts	that	introduce	their	services,	share	client	success	stories,	or	discuss	the	benefits	
of	their	coaching.	

Encourage	practitioners	 to	personalize	 the	blog	posts	by	adding	 their	unique	experiences	and	
examples.	 Additionally,	 include	 a	 guide	 on	 optimizing	 blog	 posts	 with	 relevant	 keywords,	
formatting	for	readability,	and	using	images	and	internal	links	to	enhance	engagement.	
	
Email and Social Media Campaigns: Instant Engagement 
Email	marketing	is	one	of	the	most	effective	ways	to	reach	potential	clients.	Provide	practitioners	
with	a	professionally	written	email	that	they	can	send	to	their	personal	and	professional	networks.	
This	 email	 should	 introduce	 their	 new	 certification,	 explain	 the	 benefits	 of	 their	 services,	 and	
include	a	clear	call-to-action	for	booking	consultations.	

Additionally,	 provide	 practitioners	with	 pre-written	 Facebook	 posts,	 LinkedIn	 updates,	 and	 X	
(formerly	Twitter)	posts	that	they	can	easily	share	with	their	followers.	These	messages	should	be	
concise,	 engaging,	 and	 formatted	 for	 social	 media	 best	 practices.	 Encourage	 them	 to	 post	
consistently	and	interact	with	their	audience	by	responding	to	comments	and	messages.	
	
Sales Letter for Local Influencers and Organizations 
A	 sales	 letter	 sent	 to	 key	 individuals	 who	 influence	 large	 groups	 can	 be	 an	 incredibly	 effective	
marketing	tool.	Provide	a	professionally	written	sales	letter	that	practitioners	can	mail	to	potential	
referral	sources,	such	as:	

-	Small	business	networking	groups	
-	Local	HR	departments	
-	Meetup	group	leaders	
-	Executive	recruiters	
-	Placement	agencies	
-	Local	or	regional	professional	groups	related	to	your	industry	

This	 letter	 should	 highlight	 the	 benefits	 of	 the	 practitioner’s	 certified	 curriculum	 and	 explain	
how	these	organizations	can	benefit	by	referring	clients.	Additionally,	provide	a	tutorial	on	direct	
mail	best	practices,	including	how	to	compile	a	mailing	list,	personalize	letters,	and	follow	up	with	
recipients.	
	
Trade Show Marketing System: Capturing Leads in Bulk 
Participating	 in	 trade	 shows	 is	 an	 excellent	way	 for	 practitioners	 to	 gain	 exposure	 and	 generate	
client	 leads.	Provide	a	complete	trade	show	marketing	system,	 including	PDF	ready-to-print	color	
banners,	brochures,	badges,	and	a	lead	collection	system.	
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Include	 a	 detailed	 guide	 on	 selecting	 the	 right	 trade	 shows,	 setting	 up	 an	 engaging	 booth,	
attracting	 attendees,	 and	 following	 up	 with	 leads	 effectively.	 Also,	 provide	 templates	 for	
appointment-setting	scripts	and	lead	nurturing	emails.	

	
Local Workshop Marketing System: Converting Attendees into Clients 
Workshops	 are	 a	 powerful	way	 to	 showcase	 expertise	 and	 convert	 attendees	 into	paying	 clients.	
Provide	a	workshop	marketing	kit	that	includes:	

-	Promotional	flyer	templates	

-	Email	invitations	

-	Workshop	outline,	PowerPoint	slides,	and	scripted	sales	pitch	(if	appropriate)	

-	Signup	forms	

-	Follow-up	email	templates	

Also,	 include	 a	 tutorial	 on	 how	 to	 organize,	 promote,	 and	 run	 a	 successful	 workshop,	 from	
selecting	a	venue	to	engaging	attendees	and	securing	future	business.	
	
Speaker’s Kit: Establishing Authority as an Expert 
Public	 speaking	 is	 a	 great	way	 for	your	practitioners	 to	build	 their	 credibility	 and	attract	 clients.	
Provide	them	with	a	speaker’s	kit	that	includes:	

-	Sample	speaker	brochure	with	suggested	speaking	topics	

-	Slide	deck	of	PowerPoint	slides	for	a	standard	keynote	(including	speaker	notes)	

-	Duplicatable	handout	for	audience		

Additionally,	 include	 a	 tutorial	 on	 how	 to	 secure	 speaking	 engagements,	 approach	 event	
organizers,	and	leverage	speaking	gigs	for	client	acquisition.	
	
Radio/Podcast Interviews and Media Kit: Reaching a Wider Audience 
Radio	 and	 podcast	 interviews	 can	 help	 practitioners	 position	 themselves	 as	 thought	 leaders.	
Provide	a	media	kit	that	includes:	

-	Sample	interview	questions	and	answers	

-	A	press	release	tailored	for	radio	stations	

-	Brief	on-air	biography	that	can	be	read	by	the	talk-show	host	

Encourage	practitioners	to	reach	out	to	radio	hosts	in	their	niche	and	offer	expert	commentary	
on	relevant	topics.	Include	a	guide	on	how	to	get	booked	on	local	and	national	radio	shows	
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Testimonial Marketing Tutorial: Leveraging Social Proof 
Endorsements	 from	satisfied	clients	and	 industry	professionals	can	significantly	boost	credibility.	
Provide	a	tutorial	that	includes:	

-	Templated	emails	that	request	a	testimonial	

-	A	guide	on	gathering	and	using	video	testimonials	

-	A	tutorial	on	approaching	industry	influencers	for	endorsements	

Encourage	 practitioners	 to	 showcase	 testimonials	 on	 their	 websites,	 social	 media,	 and	
marketing	materials.	

	

Webinar Marketing Kit: Scaling Impact Through Online Events 
Webinars	allow	practitioners	 to	educate	and	convert	potential	 clients	at	 scale.	Provide	a	webinar	
marketing	kit	that	includes:	

-	A	webinar	slide	deck	and	outline	of	topics	

-	A	pre-written	registration	webpage	

-	Promotional	emails	and	social	media	posts	

-	A	follow-up	email	sequence	for	attendees	

Also,	 include	 a	 step-by-step	 guide	 on	 hosting	 a	 successful	 webinar,	 from	 selecting	 the	 right	
platform	to	engaging	participants	and	making	an	offer	at	the	end.	

	

Standardized Content for All Practitioners 
One	of	the	greatest	advantages	of	creating	a	certification	program	is	that	you	don’t	have	to	create	
custom	marketing	materials	 for	 every	 individual	 practitioner.	 Instead,	 you	 can	provide	 a	 suite	 of	
professionally	designed,	standardized	content	that	all	your	certified	practitioners	can	use.	This	approach	
ensures	 brand	 consistency,	 maintains	 high-quality	 messaging,	 and	 allows	 your	 practitioners	 to	
launch	their	businesses	quickly	without	having	to	create	marketing	assets	from	scratch.		

Whether	 it's	 a	 press	 release,	 blog	 posts,	 email	 templates,	 or	 advertising	 materials,	 your	
practitioners	simply	personalize	them	with	their	contact	details	and	start	using	them	immediately.	
Not	 only	 does	 this	 save	 them	 time	 and	 effort,	 but	 it	 also	 strengthens	 your	 brand	 as	 a	 cohesive,	
recognizable	authority	in	your	field.	
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Suggested Delivery Schedule for Marketing Resources 
	
First Month Following Certification: 

•	A	press	release	that	the	practitioner	can	complete	and	submit	to	hundreds	of	media	outlets	using	
the	written	instructions	included.	

•	A	 professionally	written	 and	 designed	 newspaper	 ad	 for	 recruiting	 clients	 locally.	 Just	 drop	 in	
practitioner’s	contact	information	and	submit	to	the	local	newspaper.	

•	Two	blog	posts	professionally	written	for	uploading	to	the	practitioner’s	blog.	

•	Professionally	written	email	the	practitioner	can	send	to	their	address	book	to	recruit	clients	and	
post	to	their	Facebook,	Instagram	and	LinkedIn	page.	

•	Professionally	written	posts	(formerly	tweets)	the	practitioner	can	broadcast	to	their	X	followers.	
		
30-60 Days Following Certification: 

•	Professionally	 written	 sales	 letter	 that	 can	 be	 mailed	 locally	 to	 individuals	 who	 control	 large	
groups	of	 individuals	who	may	need	 individual	 consulting	or	 coaching—such	 as	Meetup	Group	
leaders,	 executive	 recruiters,	 placement	 agencies,	 temporary	 employment	 agencies,	 small	
business	and	professional	networking	groups,	 local	company	human	resource	departments,	and	
others.		(Also	should	include	a	tutorial	on	how	to	mail	the	letter.)	

•	A	press	release	the	practitioner	can	complete	and	submit	to	hundreds	of	media	outlets	using	the	
written	instructions	included.	

•	Two	blog	posts	professionally	written	for	uploading	to	the	practitioner’s	blog.	

•	Professionally	written	email	the	practitioner	can	send	to	their	address	book	to	recruit	clients	and	
post	to	their	Facebook,	Instagram	and	LinkedIn	page.	

•	Professionally	written	posts	(formerly	tweets)	the	practitioner	can	broadcast	to	their	X	followers.	
		
60-90 Days Following Certification: 

•	Trade-show	 marketing	 system,	 professionally	 produced	 with	 ready-to-print	 color	 banners,	
brochures,	badges	and	more.		Should	include	complete	write	up	on	participating	in	a	trade	show	
and	maximizing	client	sign-ups	from	leads	gathered	at	the	show.	

•	A	press	release	 the	practitioner	can	complete	and	submit	 to	hundreds	of	media	outlets	 (should	
include	written	instructions	for	doing	this)	

•	Two	blog	posts	professionally	written	for	uploading	to	the	practitioner’s	blog.	

•	Professionally	written	email	the	practitioner	can	send	to	their	address	book	to	recruit	clients	and	
post	to	their	Facebook,	Instagram	and	LinkedIn	page.	

•	Professionally	written	posts	(formerly	tweets)	the	practitioner	can	broadcast	to	their	X	followers.	
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Ongoing Monthly Deliverables for a Modest Fee 

Every month: 

•	Two	blog	posts	professionally	written	for	uploading	to	the	practitioner’s	blog	

•	Professionally	written	email	(1	per	month)	and	professionally	written	e-newsletter	(1	per	month)	
to	 send	 to	 the	 practitioner’s	 database.		 Email	 and	 e-newsletter	 can	 also	 be	 uploaded	 to	
practitioner’s	Facebook,	Instagram,	and	LinkedIn	pages.	

•	Professionally	written	tweets	the	practitioner	can	broadcast	to	their	X	followers	and	friends.	

Selected months or infrequently: 

•	Local	workshop	marketing	system	+	tutorial	

•	Speaker’s	kit	+	tutorial	

•	Radio	interview	and	media	kit	+	tutorial	

•	Endorser	marketing	kit	+	tutorial	

•	Webinar	marketing	kit	+	tutorial	

•	Plus	other	complete	campaigns	sent	on	a	regular	basis	(at	least	quarterly)	

	

Conclusion: Setting Practitioners Up for Success 
By	providing	your	certified	practitioners	with	 these	marketing	materials	and	 tutorials,	 you	equip	
them	with	everything	they	need	to	confidently	launch	and	grow	their	business.	Not	only	does	this	
support	increase	their	chances	of	success,	but	it	also	enhances	your	brand’s	reputation	and	creates	
new	revenue	opportunities	for	your	certification	program	through	ongoing	marketing	services.		

Investing	in	your	practitioners’	success	is	a	win-win	strategy	that	strengthens	your	network	and	
ensures	the	long-term	impact	of	your	methodology.	



DISTRIBUTING THIS DOCUMENT OR ITS CONTENTS IS NOT ALLOWED:   
Please note that this document is an image-only locked PDF file that allows printing, but not extracting of data.  The 
contents are protected by international copyright laws and are provided for education purposes only.  They cannot be 
duplicated, distributed and/or used for any other purpose. 
Downloading this document does not transfer any rights whatsoever to the document or to its contents—nor does 
downloading convey so-called “reprint rights.”  Unauthorized transfer or use of the contents (including posting it at your 
website, distributing it to your own clients or students, or incorporating it into your products) is prohibited by 
international copyright laws. 
 

ABOUT THIS DOCUMENT: 
© 2025 Success Resources International Inc. 

All rights reserved. No part of this publication may be reproduced, stored in a retrieval system, or transmitted in any 
form or by any means, electronic, mechanical, photocopying, recording or otherwise without the written permission of 
the copyright owner. 
Disclaimer and Limit of Liability: The publisher, author, and copyright holder (collectively, “we” and “our”) have used 
our best efforts in preparing this publication. Other than the use of our best efforts, we make no representations or 
warranties with respect to this publication. In particular, we make no representations or warranties with respect to the 
accuracy or completeness of the contents of this publication. We specifically disclaim any implied warranties of 
merchantability or fitness for a particular purpose. No warranties may be created by implication. No oral or written 
statement by us or any sales representative or other third party shall create any warranties. We do not guarantee or 
warrant that the information and opinions stated in this publication will produce any particular results, and we caution 
readers that the advice and strategies contained in this publication may not be suitable for every individual or business. 
We, individually or collectively, shall not be liable for any monetary loss, physical injury, property damage, loss of profit 
or any other commercial damages, including, but not limited to, special, incidental, consequential or other damages. 
This publication and its accompanying training program are distributed with the understanding that we, individually or 
collectively, are not engaged in rendering legal, accounting or other professional advice. If legal advice or other expert 
assistance is required, the services of a competent professional should be sought. Some names, characters, places, 
statistics and incidents used in sample advertisements and sample marketing copy are either the product of the 
author’s imagination or are used fictitiously. Any resemblance to actual events, locales, organizations, data or persons, 
living or dead, is entirely coincidental and beyond our intent. 

All trademarks contained herein are the property of their respective owners. 
 
ABOUT THE REPLICATE PEER-CERTIFICATION PROGRAM:   
Founded by industry veterans Paul Martinelli and Janet Switzer, the Replicate Peer-Certification Program helps business 
owners, professional practitioners, and subject-matter experts create a network of their own consultants, peers, 
coaches, trainers, or fellow entrepreneurs who are proficient in the experts’ proprietary methods and who can bring 
this important knowledge to millions of consumers and entrepreneurs worldwide.  
 
Learn more at: www.replicateprogram.com 
Email: success@replicateprogram.com 
	


